CSR for ITOCHU Corporation

Over the more than 150 years since its founding, [TOCHU Corporation has consistently embraced the spirit of the Ohmi Merchants and
their “sampo yoshi” (Good for the seller, Good for the buyer, and Good for society) philosophy.

By organically linking our diverse lineup of products and services, complex functions and markets on a global scale to create a business
that helps find solutions to society’s challenges, we will fulfill our corporate philosophy of “Committed to the Global Good.”

Basic Policies for CSR Promotion ITOCHU Mission & Value
FY2012-FY2013

ITOCHU Corporation has established the basic policies for CSR
promotion based on its medium-term management plan, and ITOCHU Mission

strives to implement CSR through its core business activities. .
Committed to the Global Good

1. Strengthening communication with stakeholders
through a front-line approach
2. Promoting businesses that help solve social issues

3. Strengthening supply chain management
(Respect for human rights and consideration for
the environment)

The ITOCHU group respects

the individual, society, and

4. Promoting education on CSR and environmental Individual o the future in its Commitment

conservation /(7Y

5. Involving in and contributing to development of
local and global communities

to the Global Good.

. . . . —— ITOCHU Values & 5 self-tests ———
ITOCHU’s Participation in the United

Nations Global Compact

In April 2009, ITOCHU Corpora-
tion joined the United Nations
Global Compact, a global
initiative to achieve sustainable
growth of the international
community. In the compliance
of the Global Compact’s ten
principles in the areas of WE SUPPORT
human rights, labour, environ-

ment and anti-corruption,

ITOCHU is striving to fulffill its

corporate philosophy of “Committed to the Global Good.”

Visionary  Am | communicating vision and moving forward with others?

Integrity  Am | proud to say | am involved in the work?

Am [ including the ideas and skills of a variety of people

Diversit
Y to create the best result?

Am | taking responsibility for and caring intensely about

Passi N
assion what | am doing?

Challenge  Am | actively trying new things and pursuing innovative solutions?
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Textile Company This report principally covers actual data for the fiscal year beginning
on April 1, 2011, and ended on March 31, 2012 (FY2012).

However, some of the most recent information on our activities and
initiatives are also included.
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