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ITOCHU Mission

Individual

Committed to the Global Good %

The ITOCHU group respects
the individual, society, and
the future in its Commitment

‘ | | to the Global Good.

— ITOCHU Values —
Visionary
@ Integrity
(%X-) Diversity
¥ Passion
‘ﬁ: Challenge
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Am | communicating vision and moving forward with others?

Am | proud to say | am involved in this work?
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Am l including the ideas and skills of a variety of people
to create the best result?
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Am | taking responsibility for and caring intensely about
what | am doing?

Am | actively trying new things and pursuing innovative solutions?
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Possessing a clear picture or idea of a desired future; communicating that vision and leading others to its achievement.
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Acting in alignment with personal and professional standard and values; keeping agreements; interacting consistently
at all times with everyone, everywhere.
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Integrity

Leveraging our stakeholders’ backgrounds and perspectives (gender, age, nationality, and experience) to enhance results.
Diversity “ErEmTETXREA. MELF. A4 -HN5E, IALSHEERLERA-Z (F2RBAD)
‘EEFMNAFEEAE. AAEMRIFARMBER" (5IBEHR)

Focusing intensely and energetically on current issues, with strong will and momentum to succeed.
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Undertaking “new” things with strong intention and pioneering the future with creativity and ingenuity, no matter the degree of difficulty.
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