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Forward-Looking Statements
This Annual Report contains forward-looking statements regarding ITOCHU 
Corporation’s corporate plans, strategies, forecasts, and other statements that are not 
historical facts. They are based on current expectations, estimates, forecasts and projec-
tions about the industries in which ITOCHU Corporation operates. As the expectations, 
estimates, forecasts and projections are subject to a number of risks, uncertainties and 
assumptions, including without limitation, changes in economic conditions; fluctuations in 
currency exchange rates; changes in the competitive environment; the outcome of pend-
ing and future litigation; and the continued availability of financing; financial instruments 
and financial resources, they may cause actual results to differ materially from those pre-
sented in such forward-looking statements. ITOCHU Corporation, therefore, wishes to 
caution that readers should not place undue reliance on forward-looking statements, and, 
further that ITOCHU Corporation undertakes no obligation to update any forward-looking 
statements as a result of new information, future events or other developments.
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Seller Buyer

Society

Sampo 
Yoshi

Since its founding in 1858, ITOCHU has passed down the spirit 
of sampo yoshi (Good for the seller, Good for the buyer, and 
Good for society). After considering ways to demonstrate its 
commitment to society as an international corporation and to 
put this commitment into practice, in 1992 ITOCHU formulated 
“Committed to the Global Good” as a corporate philosophy. In 
2009, in order for employees around the world to properly 
 understand the philosophy and reflect it in their everyday work, 
the core element, “Committed to the Global Good,” was set as 
the ITOCHU Mission for the entire ITOCHU Group.

ITOCHU has formulated the Basic Policies for CSR Promotion 
in consideration of the corporate philosophy and changes in the 
internal and external business environments. The Company is 
 promoting CSR in an organized and systematic manner. Based in 
part on opinions from inside and outside the Company, ITOCHU 
has designated CSR material issues* and incorporated them into 
CSR Action Plans, which reflect risks and opportunities in each 
business. In this way, the Company is utilizing the PDCA cycle to 
advance CSR through business. These activities also contribute 
to the achievement of the 2030 sustainable development goals 
(SDGs) that were adopted by the United Nations in 2015.
 From among the initiatives that are being advanced in line with 
business strategies, those that are considered to be especially 
important from the viewpoint of investors have been selected for 
introduction in Annual Report 2016. For a wider range of CSR-
related information, please refer to the CSR website or the 
Sustainability Report. The icons that appear both on the CSR 
 website and in this report can be used to confirm relationships 
among material issues and business activities.

* Material issues: Important issues in sustaining our corporate activities

For more information about CSR

CSR website  http://www.itochu.co.jp/en/csr/

• Sustainability Reports • Comparative Table with GRI Guidelines

• CSR for ITOCHU Corporation • CSR and Our Business

• Our Initiatives for the Environment • Social Contribution Activities, etc.
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CSR Material IssuesFounder Spirit &  
Corporate Philosophy

Promotion Policies Reflecting Internal 
and External Business Environments

Medium-term Management Plan

Incorporated into Business Activities

CSR Issues

Trading

Business 
investment

Management Resources
•  Financial base
•  Human Resources
•  Traditional functions of a 

general trading company
•  Business know-how

•  Various strength of  
Group companies

•  Organizational assets
•  Client assets  

(customers / suppliers)
•  Partner assets
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Act Do

Plan

Check

Corporate Philosophy

Committed to the Global Good

Policy decision

Corporate Message

“I am One with  
Infinite Missions”

CSR Promotion Flow

Policies by field

Basic Policies for  
CSR Promotion

CSR Committee

Environmental policies
 

CSR Action Guidelines  
for Supply Chains

 
Basic Activity Guidelines on 

Social Contribution
 

Human rights policies

CSR Action Plan

Corporate Philosophy
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