Editorial Policy

In compiling this annual report, ITOCHU focuses on three functions in
particular: (1) providing an in-depth understanding of its unique business
model to a wide range of readers around the world, (2) effectively explain-
ing the processes and potential for ITOCHU to achieve sustainable growth
in corporate value over the long term, and (3) clearly communicating

the relationship between management strategies and financial and non-
financial capital to internal and external stakeholders to foster the virtuous
cycle of cultivating mutual understanding through dialogue and achieving
a greater level of management sophistication for the Company.

We have prepared Annual Report 2021 based on the aforementioned
approach and with reference to the disclosure framework of the
International Integrated Reporting Council. In particular, we have placed
emphasis on our strategic focus and forward-looking mindset, connectiv-
ity, and consistency. ITOCHU uses annual reports as an important tool for

encouraging dialogue with its stakeholders. We believe E;:ﬁ""r"!

that the best way to further understanding of our busi- ~ Geremancs

ness management is to present analysis and explana- ﬂ
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tions in a manner that would be helpful for making an

investment decision. As a result, a major feature of this Guidance for

report is the “corporate value calculation formula” con- Collaborative
Walue Creation

Reporting Scope and Other ltems
Reporting Period: April 1, 2020 to March 31, 2021 (Certain contents
include activities occurring in or after April 2021.)
Reporting Scope: ITOCHU Corporation and the ITOCHU Group
Accounting Standards: Unless otherwise noted, this annual report is pre-
pared in accordance with U.S. GAAP through FYE
2014, and with IFRS from FYE 2015.
Terminology: Unless otherwise noted, throughout this report, “consolidated
net profit” is used to refer to “net profit attributable to ITOCHU.”
Moreover, “GHG” is used to refer to “greenhouse gas,”
FamilyMart refers to both FamilyMart Co., Ltd. and FamilyMart
convenience stores, and CITIC refers to CITIC Limited.
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Very high

Importance for stakeholders

cept incorporated throughout.
Please read this report as an account of the corpo-

growth stage through continued implementation of “Brand-new Deal”
strategies and pursuit of our “Sampo-yoshi” corporate mission.

rate value we have accumulated and as an account of how—even amid
the unprecedented uncertainty of the current business environment—we
will increase this corporate value even further and advance toward a new

Detailed Financial Information

For detailed financial information for FYE 2021,
please see the Financial Section.

& https://www.itochu.co.jp/en/ir/doc/financial_section/

Inquiries for Annual Reports
Investor Relations Division

{,+81 (3)-3497-7295

H Annual Report (this report)
[Focus points]
® The consistency of our strategies as'well as the sustainability and future of
our business model
® The overall connectivity of our story
e Our reliability from the viewpoint ofstakehelders (commitment-based managéement)

IR Website
-------- Sustainability Website
ESG Report The ESG Report is available on our website.
[Focus point] S https://www.itochu.co.jp/en/csr/report/
e Comprehensiveness &
R and timeliness of information b
High Importance for management Very hig; o}
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Example:
Healthcare
IT businesses

Example: Energy storage

system-related businesses

C

Example: Project for protecting sea turtles

Relation to our businesses and material issues

v

Our participation in operating activity (investment ratio, etc.)

As the standard for inclusion in our annual report, we have selected environ-
mental, social, and governance (ESG)-related information from an investor’s
perspective based mainly on its relation to our businesses and material issues.

Contained in Annual Report

A. Operating activities that are highly related to ITOCHU’s
businesses and material issues and that ITOCHU actively
participates

B. Operating activities that are highly related to ITOCHU’s
businesses and material issues while the participation
of ITOCHU is limited

Contained in Sustainability Website / ESG Report

C. Operating activities with little relation to ITOCHU’s businesses
and material issues

For more information about sustainability, please visit our sustainability website.

& https://www.itochu.co.jp/en/csr/

* Top commitment ¢ Sustainability at the TOCHU Group * ESG Report (Environment, Society, Governance)

* Social contribution activities ® GRI standard reference table, etc.
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The Structure of Annual Report 2021

With respect to the short-term and the medium- to long-term targets, and economic value and environmental /
social value, we pursue “all the priorities,” rather than choosing “a single expedient.” Given this business man-
agement stance, we have arranged information based on a corporate value calculation formula (a perspective
of investment decision) by showing how all of our measures increase corporate value.

Created Value
Cost of Capital — Growth Rate

01: Driving Force for Sustainable Value Creation

Corporate Value

Financial capital and non-financial capital are the
very essence of corporate value and the drivers
of ITOCHU's virtuous cycle of sustained growth in
corporate value. We explain our four accumulated
strengths backed by our history and business
development that utilizes management resources.

‘ Created Value ‘

Corporate Value| __

‘ Cost of Capital ‘* Growth Rate

02: Achievement of Short-Term Targets

Given the importance of earning the trust of our
stakeholders in regard to the feasibility of medium-
to long-term management strategies, this section
describes how we have sure-footedly reached our
goals in each fiscal year and the continuity of our
management strategies.

Created Value

‘ Cost of Capital ‘* Growth Rate

‘ Corporate Value

03: Steppingstones to Medium- to Long-Term Value Creation

Created Value
‘ Cost of Capital ‘ — | Growth Rate

This part of the report features our current medium-
term management plan, “Brand-new Deal 2023.”
Designed to keep us on a trajectory of solid growth
over the medium to long term, the plan includes
long-term goals to realize decarbonization across
society in response to climate change.

‘ Corporate Value

04: Initiatives and Systems Supporting Sustainable Growth

In this section, we outline initiatives to respond to
business risks and promote sustainability, human
resource strategies, and corporate governance
policies. These initiatives will lower the cost of capi-
tal and heighten the continuity of value creation.

‘ Created Value ‘

Cost of Capital | — | Growth Rate

Corporate Value | —




Management Messages

—Market-Oriented Perspective, SDG Initiatives,
and Management Priorities 1 0

CEO Message 10
COO Message 16

The “Merchant” Business Model

—Expansion of Both Economic Value and
Environmental / Social Value 20
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For the Fiscal Year Ended March 31, 2021

Explanation of the Cover

Since FYE 2012, ITOCHU has
consistently pursued its “Brand-
new Deal” strategies, which serve
as a compass for corporate value
growth initiatives and encapsulate
the Company’s business manage-
ment style. The cover of this report
represents business management
that unwaveringly advances step
by step by harnessing our strengths
even under an uncertain business
environment.
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Cost of Capital | — | Growth Rate
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Forward-Looking Statements

Data and projections contained in this report are based on the information
available at the time of publication, and various factors may cause actual results
to differ materially from those presented in such forward-looking statements.
ITOCHU Corporation, therefore, wishes to caution that readers should not prac-
tice undue reliance on forward-looking statements, and further, that ITOCHU
Corporation has no obligation to update any forward-looking statements as a
result of new information, future events or other developments.
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