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The Aims of Today’s Briefing /TOCKY

Cost of Capital | ¥

v' Understanding the key points of ITOCHU’s management through a detailed explanation of
Annual Report 2021

v" Promoting engagement through our responses to issues and promoting further awareness

of issues

v Achieving further enhancement of corporate value through the actions above
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Editorial Policy & Structure of Annual Report 2021 /TOGRY

Main Points (Editorial Policy)

p.6

v Placed emphasis particularly on strategic focus and forward-looking mindset, connectivity, and consistency

v' Explaining “Brand-new Deal” strategies which serve as a compass in enhancing corporate value

v' Compiled an annual report as an important tool for encouraging dialogue with all stakeholders

N
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Very high

Importance for stakeholders

»

X
Q@
>

|4
Importance for management Very high

® Annual Report (this report)
[Focus points]

* The consistency of our strategies as well as the sustainability and
future of our business model

» The overall connectivity of our story

= Our reliability from the viewpoint of stakeholders (commitment-based
management)

IR Website
Sustainability Website
ESG Report

[Focus point]

* Comprehensiveness and
timeliness of information

Relation to our businesses and material issues

»
v

Example:
Healthcare
IT businesses

Example: Energy storage
system-related businesses

Example: Project for protecting sea turtles

»

4
Our participation in operating activity (investment ratio, etc.)

As the standard for inclusion in our annual report, we have selected environmental,
social, and govermnance (ESG)-related information from an investor’s perspective
based mainly on its relation to our businesses and material issues.

Contained in Annual Report

A. Operating activities that are highly related to ITOCHU’s
businesses and material issues and that ITOCHU actively
participates

B. Operating activities that are highly related to ITOCHU's
businesses and material issues while the participation of
ITOCHU is limited

Contained in Sustainability Website / ESG Report
C. Operating activities with little relation to ITOCHU's businesses
and material issues
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Editorial Policy & Structure of Annual Report 2021 /TOGRY

Information Structure

p.7

Given the business management stance that we pursue “all the priorities,” rather than choosing
“a single expedient,” we have arranged information based on a corporate value calculation formula
(a perspective of investment decision) by showing how all of our measures increase corporate value

Financial Results,
Review of Previous Medium-Term
Management Plans, etc.

“Sampo-yoshi,” Strengths,
Non-Financial Capital,
Financial and Capital Strategies, etc.

Corporate Value[[y

Driving Force for
Sustainable Value Creation (Total Capital)

Achievement of Short-Term Targets

Created Value

— Iy
Cost of Capital

Initiatives and Systems
Supporting Sustainable Growth

E==========SEE s EESS
Growth Rate
Steppingstones to Medium- to
Long-Term Value Creation

Medium-Term Management Plan,
Logic Tree, CVS,
Climate Change, etc.

Sustainability, Human Resource
Strategy, Governance, etc.




Structure of Management Messages
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JTOGRY

Seeking the key points of
ITOCHU’s management as the
CEO talks about his overall
management policies and each
officer provides broader and
deeper explanations of their
responsible areas

Sustainability

Ideal Merchant Vision

Belief, SDGs-related business,
approach for promoting
projects, etc.

Human resource strategies,
response to COVID-19,
corporate branding, etc.

Market-oriented perspective, “Sampo-
yoshi,” shareholder returns policy, etc.

Financial and Capital Strategies

Financial KPI,
dialogue / information disclosure,
cash allocation, etc.




Highlights of the CEO Message /TOCRY

v' Strengthening our competitive advantage in the non-resource
sector based on a market-oriented perspective

v Promoting a well-balanced management strategy
based on “Sampo-yoshi”

v Taking initiatives by focusing the downstream

v Driving decarbonization based on a market-oriented
perspective

v" Maintaining our basic stance as a “merchant”

v Responding to the market expectations
(shareholder returns)




Highlights of the COO Message
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JTOGRY

Beliefs as President & COO

144

v Placing high value on the “front lines” and “trust

v' Overcoming challenges by serving as a role
model and unifying organizations

Key concepts based on energy storage system

v Forecasting — Market-oriented perspective
— Execute systematically

v Addressing social demands that need to be
resolved while increasing our earning power



Highlights of the CFO Interview /TOCRY

p.36 Consistent financial and capital strategies

v Surplus funds that can be used for growth
iInvestments

v" Consideration of revised shareholder returns
policy based on dialogue

Achieve High ROE While Balancing Three Factors  The Positive Cycle of Dialogue and Enhancing Corporate Value
Sustainable
Shareholder increases
Returns in corporate value

P ““1
Enhancing , Iﬁ

shareholders Reflection in

equity Dialogue -~ management
o ._—_:_ 5 measures
Positive core = fa.—'@ = 4
free cash ﬂo_ws NET DER ..9“' r_-r_;_-g}-
after deducting — =
shareholder : -

retumns

Growth Control of Interest- I Issues l
Investments Bearing Debt = e o o
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Highlights of the CAO Interview /ﬁi'&'iik!

Measures that pursue the “true nature”

v" Human resource strategies and cultivation of a
motivating work-place environment

- v' Response to COVID-19

v Corporate branding activities, etc.




Response to Issues




Commiitting to Announcing Revised Shareholder Returns Policy

rn ~n l‘\\
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We again studied market expectations gained through dialogues with investors and shareholders after
announcing the medium-term management plan and announced the BND2023 New Dividend Policy with
the second quarter financial results

-

As can be inferred from the fact that a large number

of companies in FYE 2021 decreased or forewent
dividends, under a dividend policy that only focuses on
the dividend payout ratio, it is possible that if there isa
temporary decrease in profit, the dividend amount may
decrease and betray investor and shareholder expecta-
tions. Accordingly, under this especially unclear business
environment at present, | considered it appropriate as a
senior manager to continue stably and steadily raising
progressive dividends as before. However, in response
to the market expectations, we are considering the
announcement of a dividend increase for FYE 2022
based on the first-half results and the higher dividend
payout ratio during *“Brand-new Deal 2023.”

(= Page 36 CFO Interview)

LEESSEE= .15

[} What is your policy on cash allocation
under “Brand-new Deal 2023”7

Y Within the amount of surplus funds,
we will continue considering how to
best balance growth investments with
shareholder returns, etc.

If yearly average core operating cash fiows are ¥600.0
billion, surplus funds for each year under “Brand-new
Deal 2023" will average ¥250.0-300.0 bilion, which
excludes capital expenditure of around ¥150.0-200.0
billion that is consistently incured every year and
sharehalder returns of around ¥150.0 bilion (assuming
¥100/share multiplied by around 1.5 billion eligible
shares). These surplus funds could be used for additional
sharehalder returns or net investments afier considering
cash-in from the exits of existing investmenis. Going
forward, within the amount of surplus funds, we wil
continue to balance allocation for conducting growth
investments and expanding shareholders’ equity as a risk
buffer as weil as prm-rdlng_ddlhonal shaneho{der returns..

| Regardlng dividends per share iDPS} dunng the period
of “Brand-new Deal 2023, we wil continue our progres-
sive dividend policy to steadily increase dividends as

I announced in FYE 2016. FYE 2022, the first year of the |

l plan, will start with a minimum DPS of ¥94, which is ¥6

| higher than the previous year's dividend of ¥B88. Moreover, I

| we have announced our intention to aim for ¥100 during
the period of the plan. However, we plan to announce a I
revised shareholder returns policy, in light of the closar l

I consideration of market expectations we recsived through |

follow-up dialogue with investors and shareholders l
l after the announcement of the plan.
- L

“E== .36

FYE 2022 Annual Forecast and Dividends/BND2023 New Dividend Policy /peay

| FYE 2022 Annual Forecast and Dividends |
v" In FYE 2022, we revised upward “Net profit attributable to ITOCHU" from ¥550.0 bil. to
¥750.0 bil.

v" Dividends per share increased by ¥22 from FYE 2021 to a minimum of ¥110 per share
(increased by ¥16 from the previous forecast).

Brand-new Deal 2023 New Dividend Policy
v" Continuation of the progressive dividend policy during BND 2023.
v" Reintroduction of incremental increases to the minimum dividend.

(¥120 per share in FYE 2023 — ¥130 per share in FYE 2024)
v' Commitment to a payout ratio of 30% by FYE 2024.

Minimum

Minimum of ¥130
Minimum of ¥120

Dividends per share (yen)

of¥ilo g B
gs 8 8581 N
70 ~ Incremental increases to
| the minimum dividend e Commitment to a
50 33 ~ (Continuation of the payout ratio of
progressive dividend 30% by FYE 2024
policy)

R\,

Increase in dividends for 9 consecutive years

(FYE) 2016 2017 2018 2019 2020 2021 2022 2023 2024

BND 2017 BND 2020 [k, BND 2023

| FYE 2022 1st Half Business Results Summary p.9
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Issue Recognition and Response at the Previous Briefings /roew

v Presenting the concrete outcomes of collaboration with CITIC and CP Group,
as well as of the delisting of FamilyMart

O Presenting specific measures for the FamilyMart Business

v" Improving climate change-related initiatives and disclosures, including long-term
CO2 reduction targets

v' Formulating business investment process with more consideration paid to ESG factors

2Setting and announcing long-term GHG reduction targets

v Introducing examples about specific initiatives in human rights due diligence

B Explaining case studies on sustainability management alighed with
business activities
v Explaining the detailed discussions held by the Nomination Committee

@Commenting on the President & COO selection process in dialogues
with Outside Directors

v More substantive disclosures of the rationale for holding shares in listed Group companies

BProviding detailed explanations on the significance of owning
listed Group companies




@Presenting Specific Measures for the FamilyMart Business
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JTOGRY

Listing the specific content of Advertising & Finance Businesses and Making the Supply Chain More Efficient,
which are measures for Market-Oriented Business Transformation that we undertake with the aim of
presenting results from FamilyMart's privatization

I Creating New Revenue Sources by Making Stores a Form of Media

ITOCHU aims to create new added value that exceeds
the existing boundaries of goods and senvices by inte-
grating the real and digital worids.

We aim fo acquire revenue in the advertising media
business through initiatives that make stores a form of
media by installing signage (large display panels). We are
currently verifying effectiveness with ssveral manufactur-
ers who joined this effort as advertisars. We confinue
promoting the expansion of the advertising media busi-
ness going forward.

In the advertising distribution business, in October
2020 MOCHU established Data One Corp. with
FamilyMart, NTT DOCOMO, ING., and CyberAgent, Inc.
and launched the digital advertising distribution business.
Utilizing FamilyMart purchase data and membership data
including “FamiPay™ and *dPOINT CLUB,” enables digital
advertising distribution aligned with consumer prefer-
ences. We will continue working to realize more highly
tailored marketing by gradually forming alliances with
other retail operators, such as supermarkets, and
enhancing the breadth and quality of purchase data.

In addition, to expand customer contact points, we are
working to further increase the number of users of the
FamiPay app. We aim to get more consumers to visit
Familyhart mainty by distributing campaign information
and coupons. With the barcode payment function of
FamiPay app, we started the “FamiPay Bil Payment”
senices for utilities and cther bills and enabled external
use at stores besides FamilyMart totaling over 100,000
locations natiorwide. In summer 2021, we began such
senvices as “FamiPay Next Month Payment” with the aim
of expanding the financial business.

By expanding customer contact points mainly through
the financial business and pursuing data-based external
collaboration, we will increase the amount of data and
utiize compiled customer data to maximize revenues in
the advertising and financial businesses. Furthermore, by
reinvesting this new revenue into existing businesses, we
wil create a positive feedback loop that further enhances
the atfractiveness of our stores and, in tumn, enhances
the value of our physical stores.

Digitsl signage in stores

Data from physical stores

b

Physical stores
+
Approw 15 milicn vistors per day Strengthen customer Boost stores’
Strengih of over 16,800 stores nationwida drsw tg';vesnﬂg el 2= media
s
Media platform in stores r— " r——
through collsbora- standing of customers
fion with third paries through dats anaysis
Manutactrer LTSN Financial revenue
o Gollzboration with extemal * Ovar 8 millon downloads®
Advertising media revenua &-commercs operstors on + Retai financial senices

coamatics, sppard, ate. [nev-menth payment, loans)

* External use of “FamiPay”™

Financial data

|

Data analysis

DATAONE

‘AadMathtEGN(—

p.
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Measures

ut]
Supply chain
optimization

[Earn]
Enhanced
customer

contact points

Anticipated Effects

—_— —_— —_— —_— —_— —_— —_— —_—
Cost improvement and social issue

customers’ Eoints of view
—_— _— L] —_—

.

.

solutions in the supply chain

Reduction of food loss and opportunity loss
Reduction of excess production and inventory
Reduction of logistics cost

Increased efficiency of warehouse operations and
enhanced productivity
[ _| | [ _| | [ _| | [ _|
—_—
Provision of new value at
Group customer contact points
Expansion of advertising and financial services
Enhanced store operations
Expansion of D2C model

Development of products and services from

__J

1 Optimizing the Supply Chain Using Downstream Data

ITOCHU is working to optimize the supply chain of the
entire Group from a medium- to long-term perspective
using downstream data.

At FamilyMart, we are working to enhance the accu-
racy of demand forecasts that leads to improvement in
revenue for stores. We create a recommended order list
based on best-selling products at stores that have a solid
track record for selling rice balls, boxed lunches, pack-
aged foods, and other products. We are distributing this
list and verifying the effectiveness of increasing sales by
reducing opportunity loss. Going forward, we will expand
the numiber of stores and target categories, conduct fur-
ther verification, and enhance the accuracy of demand
forecasts in the near future to reduce food loss. In addi-
tion, we aim to reduce costs by optimizing the number of
deliveries and course seftings to stores from distribution
centers based on demand forecast data.

Manufacturers

Wholesalers (NIPPON ACCESS, INC., etc.)

NIPPOM ACCESS, INC. is working to automate order-
ing to various food manufacturers. At some distribution
bases, we conducted pilot tests of automating ordering
through Al that utilizes FarmilyMart crdering and sales
data, NIPPON ACCESS, INC. ordering data, and weather
and calendar data. As a resuit, we were able to confirm a
10% to 30% improvement in inventory reduction effects
and a 50% reduction in ordering operations. We will put
this into practical use sfarting from around 1,000 prod-
ucts for some retail cusiomers, and then expand fargst
products, customers, and distribution bases.

By visualizing and analyzing data, we strive to optimize
the overall supply chain and aim to enhance productivity
and reduce food loss. We will continue promoting deve-
lopment with an eye toward expanding the scope of ini-
tiatives by collaborating on data with partner manufacturers
outside the Group.

Reatailers (FamilyMart, atc.)

Visualization of supply chain data (Building a DMP)

Data utilization

Demand forecasts and understanding needs based on downstream data

Demand forecast and analysis

. Improvement
Flechuciion of of meruactr- Improvemnert of Optimization of Reduction of
eccess orders | Feduon ot || ALY Reduction of || cperaionsl eficiency i et
ciran over-production s kogistios costs ‘and irverttary mplz iy npp“m Mt-bss
. optimizstion vaopmer
environmant
Impraving productivity and reducing food loss the supply ch

, p.61

Growth Rate

12
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@Setting and Announcing Long-term GHG Reduction Targets JTOCRY

Setting and announcing a roadmap for complying with the Japanese government’s 2050 carbon neutrality
goals. Leading the industry on contributing to GHG emission reduction through our operations

1 GHG Emissions Reduction and Offset Targets Method for Calculating our Reduction Contributions

= Achieving net zero GHG emissions by 2050 to comply with the Japanese government's target. In addition, aiming fo Policy of contributing to society’s GHG
offset CO: to zero™ by 2040 by actively promoting businesses that contribute to the reduction of GHG emissions. redu ctions by repI acin g produ cts an d

m Complying with the Japanese government’s interim target™ by achieving a 40% reduction from 2018 levels by 2030. . tl . th ITOCH U,
*1 Ofi=etting CO= to zero by subtracting “coniribution o reduction™ accompanying the expansion of renewzable enargy business, eic., from GHG SErvices curren y _I nuse wi S
amissions. - | | products and services
*2 The Japaness government's target of a 46% reduction from the 2012 leval by 2020 is a 39% reduction basad on the year 2018,

<Example>
Contribution to reduction GHG emissions ; . . .
Expanding renewable energy, ESS, EVs, Reducing handing of fossd fuels and refated products Calculatlng GHG reduction contribution
hydrogen and ammonia business, eic. Prowiding lkeadarship o suppliers and customers

amount assuming ITOCHU's
“@Renewable energy” replaces the
world’s “@Coal-fired power generation”

201

]

Reduction contribution (calculation example)
= Equity equivalent of power generated

" Scope: Scopes 1/2/3 + Fossi fusl businesses and inferests (affiates and general investments) x (GHG emission intensity from @
— GHG emission intensity from @)

Growth Rate




2@Setting and Announcing Long-term GHG Reduction Targets
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JTOGRY

ITOCHU was the first general trading company to disclose the GHG emissions from all the fossil fuel
businesses and interests connected to it. We are enhancing our disclosures and are swiftly and forcefully

reducing GHG emissions

I Efforts to Reduce GHG Emissions from Fossil Fuel Businesses and Interests

m GHG emissions from all Group fossil fuel businesses and interests™ totaled 37 million tons.

m Through the sale of interests in the Drummond thermal coal mine, we were able to reduce GHG emissions to 21 million
tons, taking the initiative in implementing concrete measures toward the shared societal goal of decarbonization.
m\We will actively promote efforts to reduce environmental impact while fulfilling our responsibility to ensure a stable

supply of resources and enargy.

* Fossil fue businesses and interests (consolidated subsidianes, affiliates, and ganeral imestments): (1) Coal interasts {thermal and coking coal),

(2) Coal-fired power ganeration, (3) Oi and gas intenasts

GHG Emissions from Fossil Fuel Businesses and Interasts
[Milion fons)

40

a7 +  Prompt sale of interests in Drummond (16 milion tons)

v Other thermal coal interests will also be sold during the medium-term
managemeant plan
=r Complete divestment from thermal coal

Ol and gas intarasts
Il Coal-fired power generation
Il Coal interosts

24

p.64

Methods for calculating GHG emissions

In addition to Scopes 1 and 2, we disclose
all emissions in the value chain, including
Scope 3 in the categories detailed below

Category 1. Purchased goods and services

<Example> Calculation assuming resources of our
interest stakes are purchased

Category 4. Upstream transportation and
distribution

<Example> Calculation of our portion of emissions,
including from transportation to ports

Category 11. Use of sold products

<BExample> Calculation assuming resources of our interest
stakes are sold to and then combusted by the buyer

Growth Rate




3®Explaining Case Studies on Sustainability Management Aligned with Business Activities /7geuy

We conduct sustainability management aligned with each of our business activities and enhance the
transparency of our entire supply chain, which helps enhance the competitive advantage and
corporate value of the Group

Trade |

|_ Business Investment

» Sustainability Surveys
* Human Rights Due Diligence

» Supplier Checking System of
the Food Business

» ESG Risk Assessment for New
Business Business Investment Projects

Investment

“» Group Company Fact-Finding
Investigations

p.79

Human Rights Due Diligence

Supply Chain ESG Risk Assessment for New

Sustainability Surveys Business Investment Projects

-Assessing ESG risks of new business
investments before making decision by

-Started in FYE 2021. Disclosed results of
due diligence in the Food Company on our

-Started survey in FYE 2009
-Notify the Sustainability Action Guidelines

for Supply Chains before conducting business
-Conducting supplier surveys and
interviews for high-risk countries, certain
monetary amounts, and certain product
lines (FYE 2021 results: 310 companies)

website

-Conducting due diligence in the Metals &
Minerals Company in FYE 2022
-Expanding the scope of due diligence to
other companies

using ESG checklist for investments which
consists of check items regarding society
and environment

Cost of Capital[¥]




@Commenting on the President & COO Selection Process in Dialogues with Outside Directors /7geuy

Outside Director Roundtable Discussion

Further Enhancing ITOCHU’s Corporate Value

 p.83

HU's managemont i

A majorfxsue geing forward wil b how 4o
imvelop the pext managemant taam.

T

Lexpect the Gempany 1o accelersts SDG

Py

vt Dt Feunesss acussen

—Phoase toll us sbout the pmcess used to
i 5600,

[ ——————— -yt

—Phcase tellus sbout your expectations for

e

—Please tell us about the process used to
select Keita Ishii as President & COO.
Muraki: When selecting Kelta Ishii as President & COO,
the Nominatiocn Committee held numerous discussions
about what kind of business leader ITOCHU would need
going forward. All the Outside Directors narrowed down
the choices by holding hearings for the candidates
regarding their careers to date, their mindsets, and how
they want to change the Gompany moving forward.
Through the final discussion at the Nomination
Commitiee, we reached a unanimous decision on the
selection. Perscnally, | believe Mr. Ishii is an appropriate
President & COO for TOCHU, as he has big dreams and
sets ambitious goals while taking a very realistic
approach to achieve them and making strident efforts in
pursuit of a frontline-first philosophy.
Kawana: Through hearings by Outside Directors, we
came to understand that President & COQC Ishii has
worked hard for customers and consistently displayed a
merchant attitude for many years by selling products
while building trust. We all arrived at this understanding.
Nakamori: He has an excellent balance between a front-
line perspective and a Companywide perspective. Ha is
kind to people, bright, and energstic. He not only easily
endears himself to customers, he has the ability to moti-
vate people and organizations. We did not tell the candi-
dates that the hearings were for the selection of the
President & COO, and we maintained a very open atmo-
sphera. We were able to ask about what we wanted fo
know, and the hearings were very fruitful. Also, the hear-
ings helped us get to know the character of the people

who will lead ITOCHU in the future, something that would

be difficult to grasp in the limited time at mesatings of the
Board of Directors. This was also a useful opportunity for
us to provide advice from an outside perspective.

Regarding the selection of
President & COO, commenting
on the discussion content of the
Nomination Committee,
hearings and other selection
processes, and reasons for
selection

It is possible to confirm the
individual assessments
mentioned in the CEO Message
and their alignment with the
common awareness of the
Outside Directors

16
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®Providing Detailed Explanations on the Significance of Owning Listed Group Companies /rgeuy

ITOCHU’s Policy on the Governance of Its Listed Subsidiaries

Generating Synergies While Ensuring Autonomy

Signifizcance of holdings of listed subsidiaries ncludes the increasss in fransactione bassd on the eputstion, credibikty
and an ndspendent standpaint sway from MOCHU, as well &2 the expansion of synengiea within the Group, including
with MOCHUL

In October 2013, MOCHU announced the following policies regarding listed subsidiaries in light of the growing intersst of
sharshcldere and institutional rwestarz in parent-subsidiary ligtings, basad on the idea that MOCHL appropriately protecting
theinteresta of geneml sharsholdere in isted subsidianes would uitimetsly incree=e the copomate value of the listed subsidiaries.

1 In zz3e that there is & listed subsidiary inthe MOCHL Group, MOCHU respects the autonomy of the listed subsidiary and
probibits any &cts that contradict the principle of sharsholdar squality.

2 In particular, with the recognition that thers iz a potentia conflict of intersst batwean ITDCHU and the minority sharshalders
of thelisted subsidiary and in onder to secure the ndependent decizicn-making of the listed subsidiany, we request the
listed subseidiary to 2st up the govemancs structure under which the independent outside directors of the isted subsidiary
are well functioned.

3 With respect to the isted subsidiary, T2CHU will perfarm its accountsbiity &3 to the refionals to maintsin the listed
parent-subeidiary relstionship as well a3 the effectivensss. of tha gowernance structurs of the ieted subsidiany

State of Governance Systems at Listed Subsidiaries

M2ZHU requires that its listed subsidiaries (1) have indspendant outside directorz for et least cne-third of i directars,

{2) establish independent advisory committess for their board of directors, and (3) have ndependent cutside members for a
majority on their sudit & supanviaory boards. At the listed subsidiaries shown below, govemance syatems have been put into
place that mosthy satisfy thess mquiremanta.

et a1, 33
5 3 3B% 50%
MoCHY EMNEXCO., LTD: iiiii iii - Eovamance Commites:
L @ et ol B dlencrona] @ ek 4 rea e
m’ g 3 38% 50%
([ E L XX - Nomination !
cmrcmene | SESS8  AAA i
pontrencony ety
B 3% 50%
_— S X3XL] ii‘ ‘ i
R ARARAR Sevanems e
_ - petoais
3 40% 33%
resvearcenis | S8 S id Y mmree | OY
ot e R
4 2 33% . 50%
"8  Famunsation
poxzee | SRR [ 1 N
Ta [art o8 clracian [ Teroer—
Business 1 36% . - 50%
seeee ot
wencnone | AARAR AR A
[ of B racars) @ ek 4 rea
B 33% 50%
sSeBBBBON R
mmen [Farpee ca sddddd iili - b

1
e ANNUA

1 Policy on the Governance of Listed Subsidiaries

ITOCHU respects the autonomy of ksted subsidisnes and prohibita any ects that contradict the principle of sharshaolder
equality, in sccordanca with ITOCHU's Policy on the Governance of s Listed Subsidisres, which was announced in
Ociobar 20149, Eech subsidiary and [TOCHU are in 2 mutually bensficial reletionship to enhance corporate value as busi-
ness partners. With the recogrition that thers iz a potential confict of intarest betwean MOCHU and the minority share-
holdars of thess Ested subsidiates and in order to sscurs the indapendent decision-maldng of thess subaidianes, we
request that they set up the effective gowernance structure under which the independent outside directors of these ksted
subsidiaries are well functioned. For sach of the ksted subsidianes, they have establshed and maintained an effective
governance system at the time of the ordinary general mesting of sharsholders in 2021, induding the improved ratio of
outside directora and the establishment of an independent advisory committes fo the board of directors. ITOCHU wil
continue to ancourage listed subsidiaries to further improve their govemiance structurs, taking into account the amend-
mania to the Corporate Governance Code.

The sigrificance of holding sach ksted subsidisny from perapectives including the Groups mensgement strategy is s
follows:

[Pl Juby 1, )

Litring s wicka and divansa domastic customar bees, ITGCHL EMEX GO, LT 36%, 50%,
I chmvloping Miow L salos, S |0 Enhenca ogistios aioancy, and nas-
genemibion businesas, elc., i addition i edsting anengy businees, and pawer
& oo po | usiness. 1 s an imporiant and prasanca for tha Group in ardr o « Giovamanoo
= it st provit Bt Do In e ond Cvarsans. n addian, [TOCHU ENEX Commines
00, LT, with uitsing o ITOCHL Group's adonshe domeastio and inkamational
AT, [HTTONGE I In i now Gnarpy R 'which Conritutce I achiee Aoutols [2outotd
#he S0, and oaméas out iha fual supphy businesses for our SrmuD compeaniss. cirecton
50% 50%
.. TAMIRCH Corporetion ks posiioned . & 0ore enerprisa in the Group's plesio . ;
rosn blsnass dus o B atvanced capatiitics nnd kape-sonk Reamunarion
w; TAKIRGH | Producion oopacity €1 TAKIAON Corponbion uilims tha ITOCHU Group's adan- &
. B BvE domastic snointamtionsl nebwork 1oF Cversans apansion of C.L TAKIRON N
CorpomBon’s hnchonal fim business, Sabic PROIEMGN of DOmpatihe * Govemarce
i, AN agnsion of sake of G TAKIAON Corpomiors vinous praucts,. | @outole Commiad (Zoutord
direciorg)
Tha principnl and main business of TOCHU-SHOKUHIN Co., L, is e sl and
dstribtion of sicaholc bevoragas and proocenced Foods. Basad on s prosance, 33% 0%
ITOCHL sooune Sisbis Sontact points Wi vrous Somesto retaliars, and meos-
mizes profit In the iood distrbulion fiskd iy ulllsing this sales chamnel. In addfion, .G
wmmm:mmmmmhhﬁmﬂmm p
e oWt sirtagy of TOCHULSHOKLUHIN Ca., it such 5s "Contribison 1 -
-m;:mum mmu&mf:'mmm S H_I-\ISlH}N_H % | manwe (2mtatd
o al e sardoes
mu:q:nm provikda by [TOC Firacton Faman)
40% 50%
Tha principal on main busnees of Prime WMant Packans, Lid. I 4 sal mont and
proveassed Ivesinck procucts, and | assumes on imporion roke al supphing il
s s e g | FPOULCRS I ITOCHLIS Ivcsiccs: value chain,. Prima Mont Packan, L utltzes the ) N
exdanmve domestic ond infemational nebwork 1o ensura o sinhia suppky Actsary Commitias
o hikgh.quality impaoriad rew matorisks for s oo products ond o joinkly dosciop
[POTK LTaies WIS DV Sane [T I tha Group. PoutolE (2octold
irecion
33% 50%
FTOCH! Teohng- Boiutions CoIpombon sarss @ Rinction 2 2 sios chanrd ko # homimation
[ErOCUCS, ANl GrVies LN CLHNG-Bckge Iechnology b by tha TOCHL Gmup's Commines
CTC Irasioas and DUsnass parinons. and ulins (e Grou's exdansve network. n ‘ * Famunambon
ackition, [TOCHL Techne- Soutions Coporztion is expanding s i frough z
with ITCCHL, such as ok invosimarns in promising now usinas = Govemaros
s and o proposa. Pautole Commisog [2outald
dimcior mambars
3% 50%
COMENIC Corporation s axpanding Fs bushoes iy ullling the Grous's codonsio « Nomination £
COMkEEC 2nd Namabonal neteos:. 1H1s Gxpencing is mobils RooEsoTy Sies Flamunariion
m buringes o oversans, as wel 25 promaling mons efecive usa of management Commitios
resoUrDes, Buch as sione assals and know-how In solling products and sardoos .
0 Indivichual customars, In cooparion wih compenies In dihar indusiries In Covamanoa
o Geoup. Aoutols Commiton [2omtald
directong mamban)

* Estnblshed on August 1, 2021

al Report 2020 p.77

p.91

In addition to the outline of the
status of the construction of the
governance framework in the
previous fiscal year, we
enhanced our disclosures with
the awareness of the
substantive effect of disclosures

In addition to the significance of
ownership by ITOCHU, we list
the specific content regarding
the merits to subsidiaries

(scheduled to be updated going
forward in line with the situation)

Cost of Capital [ ¥]




Other ESG-Related Initiative® ~Establishing the New Women's Advancement Committee~ /]m;“\\

nnl‘\

—Anre there any issues in the human resource
strategies and organizations?
Muraki: The business ervironment is undargoing signifi-
cant changea, making it even more imparative to break
down vertical organization that is dvided by products
and business fielde, introduca new technologies, and
promote young employess. The litmus test for deciding
whether a company has a future or not is whether young
waorkers and fermale workers thrive at the compary. | have
been saying this since | took on this role, but empowering

famals workers ia ially important. | can WNOGISENG
e
ahilities regardle=s of gandar, and systems are baing
upgraded under the leadership of the Human Resources
& General Affairs Division, but because thare are so fow
rode models, the atmosphare makes it difficult for fermale

workers to raise their hands. In actuality, there are uncon-
scious bamiers for male workers too. Becauss positiona

develop peopla, | think it is necessary to intentionally g maintained.
promote female employess with & certain amaount of attains & high leval
exparience 5o females employees can also fully taks on sector, buildz up

the responsibilties given to tham.
MNakamori: | thirk the key point is how to increase sup-
port among male employees, including managars.

p.84

strong individieslity of sach employes,

sats for business, however, the Gn:\ersrly cortainky has
the kimd of deversity that makes orgenizations resilient o
change. It is said that some of the axceptionaly skilled
employess will go on to becoma a major forca in the
wiorld, but the curment annual focus on hining new gradu-
ates all at once makes it difficult to acquire those kinds of
amployess. Currently, the policy is to davelop human
resources intermnally, but the Company will also need to
bring in excellent human resources with innovative ideas,
witich will becoma more important moving forward,
Makamaon: Building systems to hine excallant human
resources from outside could converssly disadvantage
axisting employess, so implementation i not simple. The
Bth Compary was established to test these kinds of new
initiatives, and | am kooking forward to their endaeavars in
warious fields.

Muraki In addition to the Chairman & CEO, the manage-
miant appointments of CAD and CFD are getting longar.
A major issue going forward will be how to develop the
nert managemeant team to ensure future generations
inherit excellent management of the same high caliber.

Establishment of Women's Advancement
Committee

Septerriber 3, 2021

[TOCHUY Carporation (headguartered in Minabo-ku, Tokyo: Keita Ishii, Presdent B CO0; hereinafer "TTOCHU™)
the Board of Diredors. has dedded today to establish a Women's Advancerment Commitles,

announcad that a meeting o
as one of the advisory commitbeses 1o e Beard of Direclars.

1. Aim of the establishment of Women's Advancement Committee, and
committee members

Damands Tor a diverse workloroe are incraasing in sociely, and the nesd for Sech 2 worklTonos i alge mentioned in the
reviged Corporate Governancs Code. In particular, pe spport to dive women™s  advancement in the workplacs is
an wrgent challengea, ITOCHU G that e develops

afly increases its value but al atributes to the Sustainable Desvalopment Goal 5: Gender equality.

it of a corporate cultuee that murtures 3 divarse workforoe fot
The comimitles oo Bers: a dhairpersan wiho S an outside diredtor, ancther oulssde directan, one oulside
Basdit B Supervisory Boand Member, one directon one Full-Time Audit & Supervisery Board Member, and its first Temale

Executive Officerfzeneral Manager, Human Resounces & General MfTairs Division, who has worked Tor ITTOCHU o

her career. Thiee of tham ane Temale. Msuko Muraki, outside diredior was appombed & a chairperson to

corremitles wilh a new perspedive based on her previous experiences and kndwledge, TTOCHL hopes that she will lead
the comrrittes to lively discissions.

Members of Women s Advancement Committes (as of October 1, 2021)

mChairperson
-Outside Director | Alsuko Muraki

m Committes members

-Outside Director ; Makiko Makarmori

-Dutside Audit & Supervisory Board Member @ Masomi Kikudh

CADY) ; Furnihike Kobayashi

-Full-time Audit & Supervisory Board Memiber ;| Shuzaburo Teuchibashi

-Executive Officer/General Manager, Human Resources B General Aflfairs Division ; Yoshiko Matoba

2. Past initiatives and future direction

[TOCHU hizes alweays believed that the diversification of its organization is essential for its sustainable develogment. In
2003, it drew up the Promation Plan on Human Resownces Diversalication ahead of others m U industry with a view o
expanding its systam to make its workloree mare diverse. Tts main focus was wormen's participation and retention. To
adopl the work style reform bl designed o improve labor productivity by Securing health and maintaining a Strong
motivation among all empleyess, TTOCHLU has institul itiatives in 2010 and armward, induding the refonm of the

micening -Tocused working System and measures 1o supporl employees with cancer. As a resull, iU has Successfully
developed Termale-Triandly work arvironment.

Mearmwhile, TTOCHU is reaching a new crudal phase as lemale ;eu"rdli:.l:. who joined the cormgany in the 2000s, when
mew graduate recnalment was stepped up, are ent
potential candidates for managerial positions. The
infiatives and current issues lram a new perspedi

they can becorme
m ol the dbldh|l:.|ll enl of the cormmiliee is o review its past

and discuss realistic rmeasures and their implerrentation Lo further

aughout

dirive women's. participation and adwancement in the workplace.

By establishing this comenittes, ITOCHU hopes Lo develop a corporale oy
challenging but rewarding wark en

woniz2lPress Release

Established the new Women'’s
Advancement Committee
based mainly on the revised
CG Code for issues identified in
dialogues with Outside
Directors

Aiming to contribute to the
SDGs (gender equality) by
creating a corporate culture
where diverse personnel can
thrive
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Other ESG-Related Initiative2 ~Promotion of Decarbonization~

ST

JTOGRY

We decided to sell thermal coal interests in Ravensworth North in Australia. We promoted decarbonization
with speed and force while maintaining and enhancing our profitability, especially in the non-resource sector

FYE 2019

FYE 2020

FYE 2021

FYE 2022

In FYE 2022
Plan to sell Ravensworth North
Thermal coal interests in Australia

Sold interests in the Drummond thermal

April 2021

coal mine in Colombia

January 2021 T
Announced our policy to fully withdraw
from thermal coal interests

3 months later

May 2019

after conducting a scenario analysis based on the TCFD

Participated in the TCFD Consortium

Announced our endorsement of the TCFD recommendations

]

recommendations supported by the Ministry of the Environment

Sold Rolleston thermal coal interests in Australia

A
February 2019

Announced the Coal-Related Business Policy

April 2018 T
Designated “Address Climate Change”
as a revised material issue

10 months Approx.

later 1 year later

Approx. 1 and a
half years later

2050: Net zero

2040: Zero with offsets
2030: Reduce by 40%

compared with 2018

May 2021
Announced the GHG Emissions

Reduction and Offset Targets



Other ESG-Related Initiative® ~Enhanced Disclosures of Analysis of TCFD Scenarios~
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Annual Report 2020 p.66 —

We disclose our improved business impact evaluation in an analysis
using EBITDA. The contents are expanded and improved with
more quantitative description for easier communication

Clisats Changs

ESG Report

/
/

p.65

GHG emissions

=» Page 76 Struiture for Promoting Sustainability

Index and Ta(gets

* GHG reductidn targets
=» Page 64/GHG Emissions Reduction and Offset Targets

= Energy usp and clean-tech targets

Targets FYE 2021 results

* Discussions held and d?c,lsmns made by the Sustainability
Committee regarding such important matters as formulatin
response policies for dimate change-related risks and opp:
tunities and establislfiing targets and initiatives for reducing

Climate Change

Scenario Analysis Results

We ideritfied the mid-to-long tenm (short-term to beyond 2030| ricks and cpportunities relevant to each business type, broien down by items pertaining to procurement, business operations, and market demand, We then priantized
these risk and cpportunity terms by severity of impact. Regasfing items of high importance, we identified variables that have  largs impact an the tarsitian and physical aspects and conducted  scenasio analysi using financial

madels that reflect the conditions. Financial impacts were anabyred by measuring the potential impacts of dimate change, as well 2= th
alysis everages data from scenariorbased Forecasts provicled pubbicly such 2 by the IE, but in doing 50 alsa reflects cur own assurmpts

informaticn referenced in the: sce:

we can, and will

Are thy

the best analytic ¥
1 i for Which
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The main issues far fassil Fuel-related businesses are tramsition risks in the <2°C temperature band scenarnio
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[ Efforts in the Coal Business |
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apportunities associated with climate change as an important

Renoyablo energy ratio Over 20% by FYE 2031 14.5%
Cumulative capacity of Approx. —_— . — _— _— —_—
/£S5 units sold Over 5 GWWh by FYE 2031 420 MWh l Bcenarno Ana ysis I
4 sty . Reduce 30% by Reduced 47% * Establishing two scenarios, an under 2°C and around 4°C
ect consumption FYE 2022 compared with compared with i i i
for Tokyo and Osaka EVE 2011 ivels vl o increase in average 1erT_1peratures by the end of this century,
dquarters, domestic offices e referencing the International Energy Agency (IEA) and
and branches, and other Reduce at least 1% on o i
I business facilities compared with mmiateraguginmenial Pagglan Clgagle Chgoge (RCEL

average per year

FYE 2020 levels

F__
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Other ESG-Related Initiative® ~Advancement of the SDG Businesses~
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Strengthening the traceability of the supply

chain using blockchain technologies

Promoting market-oriented environmental
businesses

Using blockchain technologies for coffee and
natural rubber, we trace the procurement and
manufacturing processes and develop high value-
added products adapted for the SDGs

Enhancing Traceability ITOCHU is working to promote its traceability business as a new

as a Business revenue stream. In the General Products & Realty Company, we have
developed a traceability system for natural rubber and have begun

to produce traceable natural rubber. (= Page 111 Procuring Natural

a Rubber from Sustainable Natural Resources) In the Food Company, in

i A e! addition to expanding trade of third-party-certified products, such as
. g AT vegetable oils, we invested in the coffee traceability and sustainability
e LTy =] b | platform Farmer Connect SA.

{ y ¥ - q By expanding the traceability business, we aim to increase our

e “ earning power while enhancing our contribution to and engagement

) .
o] N EEN with the SDGs.

Procuring Natural Rubber from Sustainable Natural
Resources

In the natural rubber business, human rights infringements against
local peaple and illegal logging have become issues. Companiies are
being called on to procure environmentally and socially conscicus
products. Using a traceability system TOCHU developed on its own,
it is now possible to trace each step of the procurement process for
natural rubber, enabling us to differentiate sustainable natural rubber
as better for the environment and society. [TOCHU's Indonesia-based
subsidiary PT. ANEKA BUMI PRATAMA began manufacturing frace-
able natural rubber using this system and plans to market it as a high-
value-added product aligned with the SDGs. By returning a portion of
sales revenue to farmers and promoting the use of this system, we
will continue to support the production and widespread use of sus-

l tainable natural rubber, as well as rein in illegal logging.
3
L Hideyuki Karasawa 1 1 1
Logatics & Materisl Diatrfion Depariment
p.

Aiming 1o ensu read use of
rubber by making procuremant transparant

Actively promoting environmentally friendly
materials, such as biomass plastics, recycled
nylon, and plastic made from recycled ocean
waste

v Containers using bio-PP ¥ Plastic made from
recycled ocean waste

V¥ Recycled nylon

= p —

Y1l ELEEEE

i) t nil
FamilyMart :-' it

Promoting a Market-Oriented i ANaw Supply on *Sampo-yoshi™ Upsire:
Business

ITOCHU is proaciively addressing envionmental prob-
lems. We are working with U.S.-based TemaCydle,
Inc. to develop recycled plastic derived from marine
waste and build a recycle-reuse model, and also
working with European companies to introduce eco-
friendly materials, such as biomass plastic and reay-
cled nylon. We are currently promoting branding and
joint development projects for products using eco-
friendly materials with retailers and brand owners.

By leveraging our global sales network and top-tier
synthetic resin sales in the industry, we will contribute
to realizing a sustainable society by promoting envi-
ronment-related businesses from a market-oriented
perspective, in order to build a new supply chain

based on “Sampo-yoshi” from downstream to "f’ ’
upstream. Takuya Kobayashi

o o p . 1 O 7




ST

Issues in 2022 and Beyond /TOCAY

v Presenting specific results of the FamilyMart Business and collaboration with
CITIC and CP Group

v More detailed explanation of the strategic significance of owning and increasing stakes
in listed Group companies

v’ Studying and implementing investment projects that help further strengthen our
earnings base

v' Expanding our disclosure and building up our track record related to climate change,
such as GHG reduction results

v" Disclosing human resource measures discussed by the Women’s Advancement
Committee

v Explaining our policy and discussion content related to the succession plans of top
Mmanagement
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